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KBS H R HE— 5%, LRAKBZFMETRG—ANEREH ). XBEHFFT, 4
BHREXREER BT LY RENE, M eRERKFBEHRSE T MELFRT RS
MEHmRA, PIELERZFRESOFRAEGTH RS, FAR GRS LA FH AT RF
A, WRREEHEE, AP PELERNGTH TS T FREBRBEREBZFEL. AFR
WAL R S ATAR AR K H S A RN 8] B AT 28R, AT LB dAE b R Ea A,
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XA I AIE: Facebook 4 A%

Research on the development strategy of cross-border live streaming of Wangfulai

Crystal Products Co., LTD.
-- Taking Facebook platform as an example

Abstract: With the rapid and increasingly mature environment of Internet technology and the
development of China's foreign trade, cross-border e-commerce has become a new engine of China's
import and export trade, but also an important driving force of China's economic external circulation.
The 14th Five-Year Plan for E-commerce Development also points out that cross-border export
e-commerce should be strongly supported and e-commerce platform enterprises should be encouraged
to expand the global market. With the global outbreak of the novel coronavirus, global network
coverage and penetration have reached a record high, and cross-border e-commerce is developing
rapidly by virtue of its advantages of "no contact", breakthrough space and timeliness. In the face of

surging user scale and diversified market demand, today's cross-border e-commerce enterprises have
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both opportunities and greater challenges. Under the background of big data, traditional marketing
model cannot adapt to the needs of the development of cross-border industries, and relying entirely on
big data marketing model brings high marketing costs to small and medium-sized enterprises, which
need to find marketing strategies suitable for their own development. This research aims to set out
from enterprise itself to find problems, accurate implementation of marketing strategy, for small and
medium-sized enterprises in the fierce market competition to find out the way to provide real practice
guiding significance. This study studies the current operating conditions of Wangfulai Crystal
Products Co., Ltd. through case analysis, analyzes the problems exposed in the marketing process,
and uses SWOT model to comprehensively analyze the advantages and market potential of Wangfulai
Crystal Products Co., LTD. 's cross-border live broadcast on Facebook platform. Finally, a series of
problems existed in the cross-border live broadcast of Wangfulai Company on Facebook platform are

concluded, and put forward the corresponding countermeasures.

Key words: cross-border live streaming; Facebook platform; Crystal products
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W5 2 BRAL A IR BRI BRI AW R, BT D ilion 17— Rk & s .
ERXANEH T, BERERBZEHRO T MR e, BREREREd e TS,
Rer b Jnay BRI B, KOS B & M — Aoy AR, BT s E
RIS, R 9% s i i I Re NV I D0, S8 9 IO SRR, T i v i 4
W

AR R K A 1) et A IR o — Sk AR 7 K i et R el 7 o 2 B B B RRSE 55
E XX . FEEFS BRI, ArEITmZ S E. A, hTiimsa sl
AF B HRAE R IR RTT . B, ARFEIL MR ERK, ks
A

AIL LA Facebook 1 & i, FRFTHEAR /K fil il b A7 BR 24 =) 85 50 Bk A PR Siies o MEAR SR
7K i il it B 23 7] — L A Facebook T~ 5 v F 2 T H, L2 £t Facebook F#N 1 H CLA i hi
U, I Hog kAT B B B A% - H. Facebook 1 & i Mk Ak FLELLF , (45— LT fE, LA Facebook
JUEB, ORI 80 2RSS, PFENRILIER, Bluknh. Hik. M
PP, SHEAE SR S ] A IR AR g T ARG, IFHEAEERT S 8RIELR.
117 H. Facebook f& 4= Bk it KA EART- G 22—, A BER M REAR AN 2 (R 7 5 10
Facebook Live J& T Facebook [ —INN EIIfE, HIIREA T BAAN BN . fEt
ITEFERIFEIN, 3250 LUl Messenger 5 H1 7 AHIEIE . 181d Facebook Ja 5 Bt EAH KA &
82, BV XSS 5 RG] DUEIR W S, IERE B B R BRI LT IR,
BTG RER = AR, IEREINF 2250 #£ Facebook EiEATHIE SR, £ EIHIL/EHAR
A DL E A A AR IR B (E Facebook b, M AT LB A T EENE. TN
IR AE T — AR B B X A B S B L = XS SINGR 1% IS 5K,
MNTTRE it R SE N 5o FEEAR SR ] A IR R IBL AE Facebook -5 _EREATES L ELRR, W]
LIRS i R 48 BRI 90, 4 b RN 424 E AT A5 401

1.1 #F % B &9 F2 & X

5 S5 LR R — AN E AN 5 B — S B A, AR 2 I AN AR A AT
BEYRIT R T Bk I Ihae, BB E IR A A R A S AN AN R A B E S AhE
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Nk 3 5% v L, AEAR 8 B A B 953 e e DG A2 22 T ELIBR 19X R T A o A1 B
TR o T FOREAR S /K f ) 5 G BR A 148 Face book " &5 ELI%, AR THAT Ui E
FoH B 00 R IR CA S A AE BB SE ) /L, JFE5x H A7 B0 ) R A e bk B A e 4
JELL K SR, Nt — 2B S TS B ELARAT M A F] B B 7T

PR X EEBEME AR B A 7 B H#S AR T, BEEHIT AR RE NS
RANA i FJ CA L& BE ok 7 HLIE R WAy ok 17 Hkdk, 78 R g b FARYE 452 A 7 FH P
B RMTES S B K PR, R R I B )R, AR A I n) @3 AT A B 1R SR A
5, il BFFA AN A BRI & 3T 5 B R A SO

SERRE X AR SR T I8 I A 5T HE A S 7K a1 A PR A 7] R A Face book V&3t AT IS E
WG, AT B s BRI R R MR, A BT S HE AR SE K R A R A w5 B
R, HE— DHES AR o [ A7 AN 5 AR AT ML R R
1.2 AR A BAe Ty ik

AR T B 7T 3R B AR AT L 5 N HEAR S K S 1 A BR A 5] R Face Book V- & & f&
FI AR X, I SCHRZEIR . SWTO &5 5 V4 8] IR 5 355 B 3K AT L i) FE DR DA R HE A 3 7K
i 1] i A R A 5] R B Face Book “F- & & JEBUIR, R H HE A S /K & il i A BR 2 &) F1 FH Face
Book V& 34T S 5 B AR AR A )@, EEXF B BTAAE R iR @, B A SR K d i A BR A A
FIFH Face Book ~V- &5 5 5% FL. 4% ) fift e 85 b AN . R X6 2

IR SR O RE AR S /K i ) o B A ) 8 5 L A SRS R SR 7018 I B M

SCRRAFFC2: O 7 SE NIRRT e T B 58 e IR SR IR, AR At A ) D A
5 FEL T A A SR B DA S 22 AR B FIS SC, DA i A O SCHR BT R SRS 5E 2 13 B .

Z oy AT FEHERE SE /K S ) A PR A F A Face Book ~F- & #E47 545 B 476 H H B i)
BUENRE, FEXT AT T, R
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2.1 B LAk E

DN B e T TS B EL R B A FEBLIR 3 I K A ) SR e B PAY 3 SR S 45 L
HIFRARZ, BRENFE .

LA P RNEBIIT SR EEAH S22 (2022) H b s E e p ol p 2
w AR T3 T IR B B B A OR - TFER BE e i, D P Al A 5 [ 208 8 BB S %
J& 7 e i W B A AN LA 5 TR X 5 S R IR AT T 5 0 8. (2021) M mfedk+
o [ AN AR T 0 PR B 25 AT R R DR A S5 AT W 7T, 0 #r 1 Bk AR R s DL H
FURUE i B A E AR BB IR SR R LN B S TR 55 S A T
RILTH B EAT R B SCA i BRI, 15 58 F T T I 25 8 SCA e A N B . A SR BB 55
BAT WA M L E A WS (2021) MBS A8 5 s i ELAR IR TS, RIUTEEER
H2AAF RIS, ARSI SR, SRR mE BAH, SIS a] i) EANRI 3 AL
FFoRAMFRARIAZS . HA R T B B E IR I FC SR IS A 45 (2022) F: 20 e et i s
A R R R B L A AN ST IR AL . (20210 MIENAE AN ELAER S RS IUR. B
FERVER . B4RV 6 LB IR B 255 U7 THO0 HY 1 SRS B i o B HEAT IR T . (202D
PN BT i 5 17 A O 52 A b 8 153 L3R 4 SE s AR AT R T . (20220 FT Rt DL IR
SEGRG TS, S EHTRE 55 A Bk IR R IUIRA T, FEERM AR 54
DrR AT BB 58 L e L LR T B A OB R SR e, DA TS i B L AR B
A AR T SR B R AR

2.2 B UaR 4R

[ M HR PO T B8 Y EL IR H R 7 & IO U BCR BN I B, 5 855 ELRR LR T 6 R ) R
%2 E bR T A E A, BONTE 2 58 R A, U TR 2R
XL R AL HE Zhang Xiang (2022) 18 LA 5 B2 AN K 31 0 FE 45 SR R A ik 2 &
T IR T 7 9, R A A ACHE v A ) A A A 170 9 A, M B S e ) SR K, P A
FELERE 0 85 58 FL R 1 5 () 3 i B B — € 3 7" & X Chuyue Chen,Haitao Ouyang,Jiagi
Tan,Fan Wu,Yugian Zhan. (2021) iZ2H SWOT Z3#1ik, 43471 1 RED 1E N E N T2 N 25458
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HIETT &, TEREN G TR H MRS 55 PUBFE . K1 T RED MKHIE
NG E RN, DLMK RED fEIZE FEA T H AL, BLK RED f£ 5% 4 T A A J7 T
I . B 7 IXEEARI R Z, WRIAANEH Sk T m AL, &a, R 7RG
o ] 25 5 P S5 R T BRI L2 1 #21. Guo Jia, Xu Yujing 5 (2021) W70
THAE BE W AL A, IR M AL K T T e ORI YE TS IR e 0, 9125 Sim i 1t
AT B M5 450 FL PR 1 55 I RV 2R AT . 45 SRR U, LR B SRS LR R AL o 5 1) I 15 0 S 8
JE AR AT DU i 38 g 0 55 J507E S SR B N9 o 5 (1 SRR . e Ah, ELRR I SO AT R ) e it
— DA RAE BOE B S R S K R MR R DAL ROAEAR AR
WA FRHE T 2 FERITTHR . Shunru Chen (2021) B B 70 T Hh [ 5 35 oL P R R G R IR, LA
P B T N R R . R, St TNZRHGGI A S =G, sl RS
ARG G 7, FUZS T /N R /Il 5 55 o R R R AR ARSI, A R A
Tt PR HET SRR . e, ML R R R R S AT T b 5 R
B, FEAEIRAEA EREH T A S

3 FEAE3E K | & A R /A ] Facebook F & % 3% B & Itk

3.1 BEA4& K K dly H) 50 A (R 5] 8 2

FEE A48 SR K s 1) it AT IR RS T K A R AR . AL T 2016 4. A8 20 244 3
To R FKLWAPKRBER ARESRE KB KEE. KEEA . WRBRE™ M. K
dhe TR HBOKE . KA. KERE. SIVIREZIE S PR B EA L K. FER
PRI ORIIE T RENS I AL 2 7 R K B AR ISR o 7 il ) e BEOR BE 6 30 /2 25 7 IR o
R AT TSRS AR, SRS R, R IR RS E R
M. HET, Ve ESEEKE, JHEHRSIM A RIFIFE. SN E R dt
DO AR S5 IR R 55 B, AE AN S S5 AN EE LAt _E, 55 700 J BON IR A R 44 R AR B4k
TR — ORI i~ =], HEAR SR K & i A PR 2 =] A H Facebook T G BB LR, 7l LAFE )
fBAIY KIEAN T3, S b R0 A4 FERVE . H A, HEARSRZKdh 1l i A7 IR 2 7] A
Facebook -#3 1 H CLI sk I, JF HoE BT IS Bk . ATl Bk s B 2
dins AR ARA 407 i B AL, (RISt AT DS AR AT B0y, (Bl A AT ] ) i @ A
fERABA TR BERE o TIPS ST ELRE,  HEAR SR K i) i IR =) n] DLELEE S5 ANE 2 38 34TV
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A0%
35%
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R I A AR ] AT AT ESRR, IS AL R ORI
T i IHE S QR LR HEE SRS PR ] A DTR dh i E AR UL . 1-2
P2 I T FEE AR SR Kl i) il 24 W) ok o i, MR ELRRAT R R 2 80 bk, — i &
VESRAN om0 SEmla 2ok, wr A 5% S e, iRR A ERR,
B, A—Jrim, ERRILASE &t AFHERKRKES . 1-3 BERATDUEWKAE A F 7
THRR R ZAE 23-30 B 2 18], KRZRNIEL IR A:, 52 20 RE A BEam, X Wi A 352
PR, BrIERB R A, BN ERE D P NS R 2R e TR B, S
KBE, NRERERL, PrUh—Ref ERE, FRNEEGEM TR, XAFEER B FEREAE
73, FPRHLER, RSN, 2RI B B g, ELO w) KT 70 F ) e i 7K 48
£ CET6 LA, 28wl fEAR RS I 0 S AT ) - 91 Lok i Bl A=

IR
i
i
2

= K
B == 44 K
1 1ol Sk A K
5 = HE Gd B
i = EERET 44 B

1-4. ERMX 7%

1-4 BRI —BUR A A, SRS DX A 1 0 LA SRR, H AT HEAR 3K b il i A PR
NEVEFAMEE SRR K Z AR E, S EEEMIE, DSBS R B ED
FEEVENE.. SR B2 PR EIRAANE., P HA, #E. RE%EE.

3.2Facebook F & % 3% B 4& ) 4>

Facebook /& RC i T3 [H (4L 22 W28 IR 55 WXk, G152 2004 -2 A 4 H, RhF3EE
INAAR JE LM TSI 5E, G146 A CEO J2 53 4L yefA#% . 2012 4F 5 /] 18 H, Facebook
B R E WA WUESR A Z B B, B RS THE N 4700 12328/ 4 . [FIN, Facebook il
TEILAS App B2 BE R P 5005 TR 10 12, A Facebook 84 5 22 ) I 7 $405 ¥ U
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Sefit 1ok, i 2023 4 1 F] Facebook HIFERHIT 29.63 14, FEIRATHIAERE i ER "HAL
BAAHEZ R 2 —T & HEBEMR, 120 F 5O 5 #F I S A A i B
7, Facebook M HIHERA PR £ = F A KA H . & H{EH Facebook [ NELAE
2018 £ HTHI =ANH WS IN T K2 500 J3(+0.2%)2023 4F 1 XSS R 0, stk oK
) 37.0% I\ N FH Facebook. 2T, B T1% A PR IF- & B FHERBIZE 13 2 LA B AEE,
[Hlitk Facebook M- &3 I 26 m] BB 4 i Tax Se g il . WA ELRR A IR i e — 61,
T, AR Z AN AR G 'Y R IR T BT R IIEE, A S BRI S s K
A B X IEL, LN Facebook [f) Facebook Live B4, BLAE A4 45 T 465 241R Facebook
BRI

3.3 BE4% 3k K dh H] S0 A PR 8] 3535 A 4% SWTO 27

—. % (Strengths)

WRIE A B SRR, AR T M 5 TR %57 6 ig B S %, it se
AT I I e, AN TSP AaMEE LOA & T —EmMER. B FIA S5
HAFEMENTHHERR, Mg taE i mmis. Fa. mE. WESZERE
—EM T, RS ERFCRNE RS A ORI E . AR AR, R
MR B, GRS AT IR S, R SEBR R SR SN R RS A e, TR b gt
AT B E B MECRR 7 S VST R, W] LR R B S R AN S

—. 9% (Weaknesses)

BT AR BN, Sz ¥4, DURBIARA T BEH, RYIMEKMRE. sz mi
W ERIRENRE S . Rk FENT Esh, WM SIREE T RA IS . Rl xt F H 2
KRBTSR, S22 ERET). B G DA SRR B E M b, +
TR TR MRS, AR WA ERENER. Wb, XRAFETY LR
MR BN B FH WO A K . BIAESTEN, B2 AT S AES, 188 N RZ TR
KRR IR, Toik e AT 3 A1 1 22 YR B A S A e

—. Hl£(Opportunities)

P H 4 ER B T3 45 HUBE R 2023 ST 3.5 10360, K RE LT K 24.1%.
TEROR B B AR BT (5 1 Ll B RR D 1, XA 5 T ok ek 2 (09 2 8 2
[ SR B TR S SO I B, TE 2 M IS S TR 5 4R G iR X, HEH —
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RYVGBAE I, IR NN SCRE I . FEXFRIIIREE T, AR AR /K Sh il S A PR 2
SR PR /N Y 5 B H 7 45 Ao 2> 45 31 BE 22 R R AT 53U . Facebook 4 K & 56
HEFER T, BREEZK. WRMAEM KRGS MM — R, A wl F T R GE
AR T B4 SRR B T 24

V9. EPH(Threats)

S LR T & BRI, P S R ISESRARZE 5 AR G BRI, R
T E G2 ST, FE ERSREA TR 5B MHAL . AR SR & i A PR A 7
H AT EARHEE =07 A s, R R EN RS TaENEY, BRlA
G54 F=Y
4 FE A 3 K % | & BR8] Facebook T & ¥ 3% B ¥ I K 18] 2L 4 #7

4.1 BN T2 F G Foh ABM

AT 23 &) B B A 8 32 B R P i M 7 RS s, SR Z BRI A BB . A ] AT
DA FESE N — LA 1) BB AT, WS E 2 MRS . Hans > @35 55 . Hi friends. This
is agate geode .Do you want to buy this?#1 Hi,dear.This is agate geode.Wow!Look,It's like a bag.
That's so cool! Just take it home JXFE—XF bk, A LAE WA 2 AT — )6k = A8 .

4.2 K E S b 495 69 80RO R

IKERF= AR Z R 5T, BRI 5B BB R B A AN, a0 B T B S SOANHERA

E A2 AT REANFIE R A B, BE A AT RE R AR BT, MDA RRA R, T
PRk —r %), BB A R PR B, RIS iR E SRR IR A —E R B
WK e, Ceitrine) , ANFEBHPEEK yellow quartz, #7 &% (rose quartz) ,IfiiASJ& pink quartz, %%
fi (amethyst) , /N2 purple quartz, A —FENL, [l —FA 5 HIIVEA—FE, BlAnETA

(Blue aragonite) , A L6% 1 450 hemimorphite CFHAZH™D Frbd 3k FH ERENLN A, #
B2 LH L. FNGEERFZRCHT, RS HBEERRR B 5
BTW(by the way),NP (no problem), TTYL(talk to you later),BRB(be right back),LOL(laugh out
loud), TY (thank you)555%. F X 1 &M FTREZIHIIIR . BMEPIEY), s AN, K
RIEAR: 7% C(cluster),)iif (raw material), i #5 (specimen) , #£7 (point), 3k (sphere) %

10
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o o UK B IR E K. B saTF (amethyst geode) K2 77 H ELPE (Brazil)
5% (Uruguay) -

43 FZiEETHERZLARI S

BAWG HTEAR, BARR P RZINIERE, TRAPRATRZEZERP . R
TFRTE AR B e B, iR & A (S O B2 % f ST R . Hi, friends. This is
amethyst geode sphere.Do you want to buy this? 1 Hi,dear.This is amethyst geode
sphere. Wow!Look,It's like a laughing mouth. That's so cool! Just take it home. JXF—XJ b, A LA
HMHE BF— A sk =51 7.

4.4 HIET RS E ZHRA

HAT 2 7 () B3RS A SRS LB —, SRZ QA= . Al LB &R E 2 1Y E
WEBL WiETR. MhREE, WOIEZ WS 5 BRI L

g5 b, HEARSEIK b i A BR 2 7 R F Facebook - £ 5 5% B 17 75 LA W ludk A fiett, LA
e BRI AR S 2 U ARS 5 .

5 HEAE 3 A 7 & H PR /2 5] Facebook 5 ¥ B # 7k #F % u&
5.1 5XARARBEH)

HERAEZEGEE, N T7RATREANRIAEEEER, AR, HEERK
ffl A IR AR HES R EEE L, Wi EiEsl. LR SE . KRR AT A B
RN EREHOA T AT, I RELE AR AR EN 5

BIUEE, RO MARAE R E SRR E L 150 T 2 i s 3h 5l
PR AR B, IERERE R SE IR B, SR A, IR .

SR, 2R IR S VPR X I B E A, R AV O Sk R BRI AR I (), th
DB, AR ARG Bk ARG, REXEERNZS T LS,
PR3 8 7 i A T TR A e R F AR 2 Ak, A AT REM AR A B & )

11
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5.2 BF MR R T ik

P H SR PEE AR, BT R A MR BRI RE KRR o2 — AN
JUF A A 0, A BRG], SR AR AME T IR B RIR T AN
RIE BRI, ANERALAE S BT HE, AR = FEREPES B — MR R AR
NN A FRE S SIRBUBIUE, M LA AR . AR I E IR K 5 LA 441,
R DA e ) B DR B A AT T 7 EE R i, S A A

53 A RERRBS|E P

HRAEES —ER RIS MBI E . Bh5 SREEAR, il —HHEH 5 F
£1idl. I l: Hello dear friend. Welcome to our live studio. Thanks for watching us live. If you
like or are interested in our products, don't forget to follow us. I'm sure we have discounts from
time to time. Don't miss it.There will be many discounts for new customers. 5555, 1% P Ik,
SIFEPAME CHS) . RENATES, WEZ/DEBENE (free shipping over ...), /44
P07 kb (discount products), W 517 £ ELFE A5 B SEAIN a], 10 ) 20 )7 42 kAT A 77 ik
R R, —RESNE W2 B R, B RO RS R AR AR
B, REFERHNHESME, 255 RawH QG RAERKREE. B8R
T2 Z H Please. thank you S5 HLi], X PGS E . UNAHA—FM BN, AgRA%
PP FR, BEA LA (nice. beautiful. ptetty good. excellent 55) , LPLAIXFh# i
[P RAE = X IhRE . B Wik 7K & (rose quartz) DJfE: Symbolizes love,happiness,it could improves
interpersonal relationships,and can make we feel good. ZEZ1E, 28 ARk R, A LLfE N0
5461 . 1 FH3% 5% : We can put rose quartz in our office and our own shop to help our business go
more smoothly. FJ LHEAD 7K i BE AT B 70 A Bk B O89S 8l 35 Bh3RAT T AR = 58 iR . [l 4k
WEE I MERSKERAREER, M7, NI 7 I SLAE . BRI IRl
F R, 7 ) R R I (R, AR SRR AN Rk B DR A A e [ 2, [ 2 i) RUE A i oL
ANEEANER 22, IR E; EARMISAMR IR, 0T — SRR PN IR ] 2,
AT DUEREEIS 8. A 2055, BRI EEARRR 22 T AR, B T 7= 0 AR B A 2 AT DUBG A AT].
A e NI B 2B AR, 2 TR R 2, B I Dus 2 A i X SR W 5 RS HE R A N
B A LA KA 0 22N B AT AL . OB 224 1R, BR 1 IS [B1EH 22 572 H £ )

12
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R FRATT A T DA 1y 22 3 (] SRBE T B B 28t — T AN () B4R LA 45 15, 1) i R ) B g R
SBEF O P 1) 51, 22 i) — s s P ke 1 ol A0, B B K SR 45 FELAE 19 P BRI I A A L
() ERAFERIF R ? S0 52 (I A A AR BEX A REZI 0 2 AR m] DA 1o AR, B
TENAEZ AT, WEREE AR H B, TS L7 . BlUl Take care
yourself until next time.See you later.Have a good day!(7 ZiE & %% /7 B[} 18] ) Thank you
for watching. Thank you for your support. AT 25%5 7 B —MFHIEI R, BUAF-FGH TRl 2 .
AN AR GO AFHRBE R S . BT & S A . e R A, EERSRA T
WER, FEEFAER. iR EEZ S, AREEBEERLRIT )T, EOAER N
FFmsh, FAX SRR e F. Aren LHHLZ i OK F#, HFTRESA.
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	1.2研究内容和方法
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	3.1旺福莱水晶制品有限公司简介
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	4.2 水晶产品专业名词的翻译不准确
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