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Research on the Construction and Communication of Brand Image through Event

Marketing

Take Hongxing Erke donation event as an example

Abstract: This paper analyzes the impact of event marketing on the Hongxingerke brand under the
network topic in combination with the donation event of the Chinese brand Hongxingerke, and
summarizes the countermeasures for building the brand image of the enterprise brand after the event
marketing, with a view to providing reference suggestions for the long-term development of the
Chinese brand and the dissemination of a good image.

Key Words: Erke; Event marketing; Brand communication
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