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Research on marketing strategy of wechat applet in catering industry

Take luckin coffee as an example

Abstract:The Internet has increasingly become an inseparable part of people's life. The
interactive and accurate characteristics of Internet marketing have brought great changes
to traditional marketing as well as many influences to catering enterprises. The
marketing concept of catering enterprises is not perfect, and the current economic
environment is complex and unstable characteristics, Internet marketing to catering
enterprises brought a new dawn. In recent years, especially WeChat mini program
marketing, has an extremely important role in the further development of catering
enterprises. Therefore, the study of WeChat small program catering has a high value and
practical significance.This article expatiates in the rise and development of the catering
WeChat applet marketing status quo, on the basis of fully research the theory, analysis
the characteristics of catering WeChat applet and marketing model, through case law

and questionnaire investigation, the i3






s AAS DAZF A BARAT b 09 8 40 R A S —— A3 el A 1

tea on marketing WeChat applet for typical, summarizes the existing problems, and put
forward marketing strategies catering WeChat mini programs. Since #fi 3% milk tea is
representative of catering enterprises to a certain extent, by studying the status quo and
existing problems of its WeChat mini program marketing, it can be used for reference by

other catering enterprises.

Key words: Catering enterprises, i~ milk tea, WeChat mini program, Marketing

model
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